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B Navigating the Al MarTech Evolution: The "Triad" Co-Creation Model for Beyond a Full House: Creating Fan Engagement with Popular IP and Data »

Sustainable Growth > . ) . . . .
Collaborations with popular intellectual properties (IP) can bring new audien...
From legacy DWHs to CDPs, and now to Al-powered orchestration, the MarTech la...
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el A New Playbook for Customer Acquisition: How the Transaction MomentIs Introducing ChatGPT Ads: A New Way for Customers to Discover Your Brand >

Driving Membership Growth at SHIFT Al > . _ ’ .
“Which product is right for me?” “Which service should | choose?” As people ...

Search, social, video platforms. Once the major acquisition channels have bee...
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ExhibitionStage #1-4

Unlocking CTV Marketing Through the Home Screen - Dentsu, TVS REGZA, and
Teads Uncover Case Studies and Marketing Insights >

As the digital advertising landscape evolves, budgets are increasingly shifti...
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ExhibitionStage #1-5

What Makes a Marketer Worth Choosing 10 Years From Now? How the Under-
35 Generation Is Navigating Al and Building Their Careers »

As generative Al and Al agents keep advancing, the work of marketers, from an...
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ExhibitionStage #1-6

Lessons from Biore: The Secret Behind Its Constant Social Media Buzz and
Stream of Hit Products >

Why do Biore products go viral on social media and become hits every time the...
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ExhibitionStage #2-&

Not Every Spike in Customer Data Is a Signal >

Brands now see more customer data than ever: social posts, reviews, purchases...
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ExhibitionStage #2-5

Beyond the Company Name: What People Who Get Chosen as Individuals Do
atthe Dinner Table >

For advertising and marketing professionals who value business dinners and me...
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ExhibitionStage #2-6

The Forefront of Real-World Media 2026 >

AsAl and digital technologies continue to transform how consumers discovera...
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Sessions will be available only in the language used by the speaker, and simultaneous interpretation will not be provided.

Accessible Pass ~ « Full Conference PASS « One Day PASS (10/22)

Thinking about what Al CANNOT do!! >

Al is amazing. Al is smarter than humans. With that as a given, what should ...
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ExhibitionStage #2-8

How Do We Create New Value for Customers and Society? — Insights from the
Japan Marketing Awards >

When people think of marketing, many may associate it with selling products, ...
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e SBI SECURITIES Co.,Ltd Advertising Strategy: Using First-Party Data to Track
the “Path to Application” >

ExhibitionStage #2-9

How Should DOOH Be Integrated into Media Planning? — The Role of DOOH in
Integrated Marketing and Data-Driven Measurement — >

In addition to "acquiring new customers,” how can we visualize the business o... As consumer media habits continue to diversify, advertisers are increasingly ...
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ExhibitionStage #1-10

From Brief to Campaign: Al Video Agents Reshape Human-Al Creative
Collaboration »

As generative Al evalves, its role in advertising creativeis shifting from a...
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ExhibitionStage #1-11

Who Will Your OOH Move? | The Future of OOH: Global Perspectives and GEM, a
New Measure for Creative Evaluation >

How many ads have you encountered today? And which of them do you remember? ...
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The Frontlines of Recruitment Marketing: Success Stories from PR and HR
Professionals >

B Who Should Attend HR professionals, PR and communications staff, marketers,...
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ExhibitionStage #2-11

Marketing in Action — So, What Do We Do Tomorrow? Reflecting on ad:tech
tokyo 2026 and Taking the Next Step in Marketing >

AsAl, data, branding, customer experience, media, and organizations continue...
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