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Long established global conference overlook the advertising and marketing industry
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ad:tech is a global marketing conference, which has
been held in major cities around the globe. Brands, ad
agencies, media and solution providers come together
to grip the latest marketing trends, innovations, and
technologies. It will be its 16 year in 2024, growing
into a long running global marketing conference in
Japan. ad:tech will deliver knowledge not only about ad
technology, but also state-of-the-art marketing
management.

Every year, many companies attend ad:tech tokyo from
overseas. You will be able to meet with various global
companies not only from Japan but also from other
parts of the world. Now ad:tech is a community where
the brightest and the most influential marketers of
Japan get together. ad:tech tokyo will give you an
opportunity to connect with the key players of global
brands, ad agencies, solution providers and media.
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We invite only the top players of the industry to
speak about latest industry trends and best
practices, providing educational content that
cannot be experienced anywhere else in Japan.
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Come experience the state-of-the-

art marketing solution services
showcased by global corporate
leaders in search of new business
partners.

NETWORKING »
COMMUNICATION
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Meet fellow industry leaders at
the many premier networking
opportunities existing
throughout the event.
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Promote Your Service & Create Brand
Awareness

Your company logo and information will be posted on the
official website as well as our official guidebooks and
other printing materials which are distributed to all
attendees who come to the event. The logos printed in
different places throughout the venue will extend
recognition to those who you might have missed meeting
at your booth.

Create New and Valuable Network Efficiently

You will have the chance to network with various
individuals who gather from countries around the world.
ad:tech tokyo will be a great place to meet and connect
with a great number of people in a limited time. You can
also exchange and collect information of competitors and
companies who might become your future partners.

Build Customer Loyalty

You can use this opportunity as a loyalty program, by
conducting an educational seminar at your booth for
your existing customers. It's also a great time to gain new
customers by presenting the company'’s latest services.
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Exhibition

HELE: RSy F42H> B1f HallA/B Exhibition Floor map : TOKYO MIDTOWN B1 Hall A/B

KA1, 2, 7. 8. 11, RT—RTOt YL a3 EREFA
No sessions allowed in booth A-1, 2,7, 8,11,12

Hhy7 7L RARBRV
I BABIICHELD D
Conference venue & reenter
A=a— Booth menu
e 7.4 HEE/INR IIWNAhTPLIURIRR £ (FA)
Booth size Exhibitor Pass Full conference pass Price(tax inc.)
f;gi z;tf 18m (6m x 3m) 8 2 ¥1,560,000
Sietiom et 9 (3m x 3m) 4 1 ¥850,000
RE—WNIT—A 4nd (2m x 2m) 3 1 ¥580,000
SST—X 2
ss Booth 0.75m (1.5m x 0.5m) 2 1 ¥300,000
YIIT=Z  q386m (1.98m x0.7m) 3 1 ¥800,000
IJPEYIVRT—Y EBRREBNRT—IJIITILEYTF—2 3 VAR (405R0) 1 ¥1,850,000
Exhibition Stage 40-minute onstage presentation within the exhibition hall.

T—REIZDLNT

X5—P, STAT L. RE—ILT—R

Booth Equipment

1 H=b) Per company

- AR (HBEME) x 1 -Compa‘ny Name Plate X 1

- ZfEhE— x 1 * Reception area x 1

ST Y AT x 2 - Foldable chair X 2
Per booth

1/pEdHi=Y

CARSURKY F(100W)  x 2 - Halogen spot (100w) X 2

s vy k2 0(500w) < 1 - 2 socket power outlets (500w)  x 1
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Exhibition

RE—IT—R[IF4TPLT—R
Small Booth / Medium Booth

Type-A
ERNEOEFREUT224 T2
AELTRYZFET,
CHEICEDETEEUTEL,
XEHEMDOHRIADFTRAR—
RELIZHYET,
KUTIZEGEWNAS / R—=2 3+
BI—REZCHFLEOHRERITE
BRETIHEKT L.

Type-B

The following two types of basic booth
packages are available. Please select the
one that best suits your needs.

*For exhibitors who decorate their own
booths raw, space will be provided.
*Please contact the show office if you
would like to create an innovative booth
that is not in the example.

THEFNOTETAETT A UEDE T —XIZLEL
THEQR FEMZ VTR EBIXIFES =LY
FARABIZIE, THFAUNRE—ST—ANBTITHTT,
HBREDFLEIZH--T—RETRELEY,

XT—RA A—lk, —BITT,

KEHEEETHATT,
RE—)T—R(2m x2m) Small Booth
& {fitg ¥ 82,500 SEEE : ¥495,0
53— T—2Z (6

SST—X
SS Booth

EHRFREOMBIRICMA.,
AVNRRIL2BDRENFIRETT .
SEMAR/NRDT=H. M1HT
DETHLFEICHETEET,

Company name board and space

to put up two A1 panels are available.
The booth can be easily set up

with minimal material.

S )LT—R
Shell Booth

W1980xH1500DEEE S 5 7 « v
TDT—RATBDH, DELMESE
I#HT. BHY—ERXRZKRELPR
TEEY,

Only data submission of
W1980xH1500 wall graphics is

required, allowing you to promote
your company with little preparation.

Do you want to be more creative? Do you want to cut down the costs
but not the quality? For exhibitors like you, we suggest the custom
booth design package. We will offer you a design to match your
requirements.

*Image below is an example.

XTAX INCLUDED

S7¥47LT—Z(3m x3m) Medium Booth
00 SZE{W#E . ¥ 99,000
m x3m) Large Booth

SE{fi#& : ¥ 1,100,000 S &M : ¥ 1,595,000 SE(fit& . ¥ 1,595,000

XPCIEEAEE A, HRBEMERATRE XPCIEZHELA
5574w DEMAETT, ¥ PCis not included.
XPC is not included. Wall graphics can

be added at an additional cost.

X2 Ty MIEHESA, BlREMER
TEEIS 74 v DBMALETT,
XTablets are not included. Wall graphics
can be added at an additional cost.
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Branding (Brand Lift)

Being a sponsor for a global event being held in major cities
around the globe, you will be able to appeal to the world that
you are one of the innovative leading companies in the
industry. You can increase the brand awareness of your
company/service by displaying the company logo to the official
website and on the signage onsite which is often exposed to
the media.

Sales Promotion (Service introduction / lead generation )
You can communicate and directly approach your future
customers at your booth. With a chance to meet them face to
face and hand out flyers, you can leave a strong impression to
all attendees. By utilizing social media and holding talk sessions
at the Sponsored Presentation Stages, it's a great opportunity
to introduce your service.

AT a— XT—RHERMNEMHRELYET, Menu 3 Booth Exhibition required
WEA=a— A= a—HiH T8 (Baddy) N TAVE. ¢ -
Sponsorhip Description Price(tax inc.) Number of passes
4 XEY FRKRH—

Diamond Sponsor ¥22,000,000 10
IIFF AR Y— ¥13,200,000 8
Platinum Sponsor
F—IL FRRH— ¥8,800,000 6
Gold Sponsor ' '
VILIR—RARH—
Silver Sponsor ¥5,500,000 4
TOoVXRARH— ¥3,300,000 2
Bronze Sponsor ! !
*—/—FRF=O F—/ — MR B BEERIE A ThE,
Keynote Stage Play corporate video ad before/after the Keynote. ¥5,500,000 3
AVIFLIRRT—C F—/— FERCARHD DT 7 LUR 1Y Y3 VRIS A BIEREN T, ¥3 850 000 2
Conference Stage Play corporate video ad before/after conference stages (excluding Keynote). ! !
AL ARy FAOETEE,
Official Bag Pr;u corporate logo onto the official event bag. ¥3,850,000 2
R2YYRAEITVvT FIBELNEAT 55 VI LTy TADOTHF,
Lanyard Print corporate logo onto the lanyard worn by all onsite attendees. ¥3,850,000 2
S =, 08 AXRE—D—H25080MERATE5 V0 OTORITR/TR, BRHEHEL,

RE=h—=35907 Display corporate logo and distribute flyers at the Speakers lounge, used ¥3,300,000 2
Speaker Lounge by approximately 250 speakers.

AT =T ETOSHEEDRE &/X\—T 1« —HOBYE - #IEEL—T,
2y IT—FDTIR—T 14 BHBIBGEHSY(5R) ¥3.300.000 1
Networking Party 5-minute onstage greeting. Play freeze-frame loop of corporate video ! !

during the party. Includes 5 party guest invitations.
a—e—JL4a4% HUTFLYRIYF7TOHO I—E—EH. OTHBH, ¥2 750.000
Coffee Break Sponsor coffee arrangement for the conference area. Display corporate logo. ’ ' 1
ISR SMENEAT 5/ AR BE~ODTOE, ¥1,100,000 1

Print corporate logo onto all attendee passes.
Pass P 9 P
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2023 Advisory Board Members

LBk ti® Motohiro Ando
BHRXEHIBREDYR—ILT (>
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Shiroyuki Dobashi

k3% -azvy - okt
HR iR

FI&£ A% Yuki Habu
Rz %2
FUAILBY

A E# NaokiIshikawa
HASHIBIREDYA T 1 7/8—
F—%
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hn@kE £/ Keisuke Kato
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Etsuko Kazaguchi

BAT7A - E— - TLfRSH
HITRE v —~F T4 5%

F=T R=TTAVT - FTaH—

EHW EHY SaoriKiryu
HARHAY MLEEHREILE
BREH TS5 FF LRRIMR

#13 KX# Daisuke Arai
A A F T

FOANEBE ATATECRR
Az b I—H5F4Y
tra—HE

XF1TY BF
Fusako Znaiden
BAYY F+)L F&XE#t
LEHITEE CMO

#*E K& Daisuke Inoue
VPR VAW R 3= -2 i
AZa=4H—2aVvARBATAT
BIEH RIFHE

7% D5 Katsuralto
BAYA4 0V 7 bR EH
PITRF—T5—=0 4 T49—
JoJzyiaFILREL
FFEABE

ik FE Mikoto Kato
F—2—T oA NLKAEH

CMO, "A RTFLEF Yk

AXHE # Kei Narita
EVALR L - DynoAEtt
AP —RIE—Tr—

ER ZHY
Fuyuhiko Kiso
— At EiE A ACC
EHEERE

B+ =H  Yukie Takamura
VR TAV =2
FRIVFTRNREZASUT
APAC, Head of Product
Specialists

% N

Daisuke Tomozawa

A —TH 41 VEEREEXSHT
CcMO

AR F=H Fujiyo Ishiguro
Ry b ¥—FL—ThR R
RE|EFHEI R 3 CEO

BEE KT Koji Kage
MMFCS LEBRREKR v —7 4
- YU 48—
IRTF—aAZa=H—3V7
RNRAH— 5 n—ERREKRE
PRz

DENTSUl
DIGITAL
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Soichi Kawakami
BASHBEBEBT 2L
REMFHEHERPITRE

_BEIE

Atsushi Kikegawa

MARENRI R 4t

DXTH4A VEEH BAL U4 — HE

?&ﬁi FAM BREET 2 —
£=3

/M 8 Makoto Koide
BA7 EN2 A4 =&
HEKES
BERD v\ UBEKXEH

AT 4 TR
IVEI T4 ITRF—Dv—
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2022 Advisory Board Members
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Shunsuke Konno
BXY )L — Tt Lt
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Ayumu Matsuyama
Twitter Japantk &4t
WITHRE LESEABE

thE X

Daiki Nakata

#HXetH A NN—IT -k
WITERE

B K#

Daisuke Otobe

H¥Ast v— =45 TF425 -
HR=—

REREHR

BRBF

Aiko Suzuki
EEHRARH

a—RL— FEREERPS
TOZNBERIER HE

AL

Naoyuki Uchiyama
HREHNTTT—42
SDDXEXEE

MR HFEY

Midori Kowada

SAF A&
YRTFEY TR HE

EE X

Gen Miyazawa
oAt

MR BHRTRA
aA—RL—+IL—TE
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Natsumi Akita
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TLOTFU = TF40Y
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Naohiro Seike
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K X

Omi Suzuki

TTART I SRR EH
BITRE BEARE

I EE

Riku Yamada

X =tAbemaTVv

ECHRRT 4ROy T A FRER
R

b7 o= AT i R
BHERTRE

ARH S
Kazumasa Kubota

NO WALL
33az4—vavTI—

HEE

Shin Murakami
LinkedIn Japan
BARMKEK

0 FHA

Ryuji Noguchi
#HRA&1z0z0Fy/ 0 o—X
VP of Al driven business

EREH
Tadasuke Shiomi
B I L—+
BITRE

SR EA
Yoshihisa Suzuki
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Yukiko Yamaguchi
NEVZv Ik
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¥ CMO
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DEHEXEE
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ad:tech tokyo is committed to running sustainable events and
conferences in line with the Sustainable Development Goals
(SDGs) established by the United Nations Summit. Since its
inaugural event in Japan in 2009, ad:tech tokyo, which will be held
for the 16th time in 2024, has worked together with top marketers
from various genres, including advertisers, agencies, solution
providers, and media, to create the industry and pursue the value
it provides to society. We are a leading conference and event
organizer that creates a place for domestic and international
marketers to gather across industries.

ad:tech tokyo Tl&, EEY I v bAKIE T 2GR EE =
SDGSIZEIY, HYRFFINBEARU b AT 7 LUREE(CRY
HATWHWET,

2009FE M EAYBHEN S, 2024FE DR T16E B 2 % %ad:tech
tokyoTlE, BEEX, T—Yzvd— Ya—arionNg 54—
CHATATHE, EOry VLD by TI—a—EHKIZERZRY,
HEICRMIT HEEEHICERLTEE L, £ERZEKL. BRS
NDR—TB—WESBZBEETIHUI7 LR ANV E—HF

AHF—ELTY—FTHHFETYT,

ad:tech tokyoTlk. #E2504 1k

DAE—H—AEELET, AL

M TIXFEER I TGender Equality(ZER
UHHATEY., 2018FELYBART
FRYMBAERDTOET, LHIE

6%ICEEF> TV EBEELLER
3. 2020 (2(F32% %5F AL, 20234
ICHRBROLEEZER LFE LI,

Increase the ratio of female
speakers

Around 250 speakers take the stage at
ad:tech tokyo every year. We are
pioneering gender equality initiatives
at our headquarters in Europe and
have been working on it in Japan since
around 2018. Initially, the ratio of
female speakers was only 6%, but by
2020, it had reached 32%, and in 2023,
the same ratio was achieved.

THEEELEORL

EMoREMER.
BRRARRETA TLD
BEF#ESR

CNET. AV IF7LUR AR MNE
BIZIEXEDEMEROES BENRAE
LTWELE, 2021EM I, KET—
AEEIEL, BMOBRENADLZNT—X
BED. BIMEADTAR MLOFEAYE
BEEEL, KYDLBWEETHY HH
5. CRETIZHEWAYIFZPLYR - A
Ry MREBRZIRHELET,

Effective use of materials and
encouragement of use of reusable items

Starting in 2021, we will eliminate large
booths, set up booths with minimal
material waste, and encourage participants
to use their own bottles, thereby providing
an unprecedented conference and event
experience with fewer assets.

EREESTHMBBLD
N—brFr—>9vTER

ad:tech tokyo TIZ2009E D HIBMELIE. &
EBND by TI—HEa—%RE—H—¢&
LTiBEEL=Y ., ANA (&XKEEEIHE
CBELETRISLEERTSHE. B
NIS— b F—LDBECRYBATHET
- BAREMRNTIE. JAA (BERT7 FNF A H—
AHR) ZIELH. 2L DOHE - BEED
N— b= 9 TEEBRLTVET,

Partnership with industry-leading
organizations

Since its inaugural event in 2009, ad:tech
tokyo has worked to collaborate with
overseas partners by inviting top overseas
marketers as speakers every year and
developing programs in collaboration with
ANA (Association of National Advertisers). In
Japan, we have been practicing partnerships
with many associations and organizations,
including JAA (Japan Advertisers Association).

B E General Information

7 FT v U ®ER2024 ad:tech tokyo 2024
20245%10H178(K)—188 (%) October 17 (Thu) - 18 (Fri), 2024

S ERKRIYFEAIV&Y - Uy - h—)LbUEERE
F4 : Comexposium Japan %X &1t
http://www.adtech-tokyo.com/ja/

7 FF v O RREHR

Comexposium Japan #=X &4t

T106-0032 EREEBERNAARK 6-15-1
AAKRELX(FRERT SR 6F

E-mail : adtech@comexposium-jp.com

TEL : 03-5414-5430 FAX 03-5414-5431

Venue : Tokyo Midtown & The Ritz-Carlton, Tokyo
Organizer : Comexposium Japan K.K.
http://www.adtech-tokyo.com/en/

ad:tech tokyo Show Office

Comexposium Japan K.K.

Roppongi Hills Keyakizaka Terrace 6F

6-15-1 Roppongi, Minato-ku, Tokyo, Japan 106-0032
E-mail : adtech@comexposium-jp.com

TEL : +81 3-5414-5430 FAX : +81 3-5414-5431



